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Many businesses succeed on a local level, but they don’t have 
the relationships, experience or systems in place to expand geographically. 

That’s where we come in. 
The World Trade Centre Winnipeg supports companies looking to grow 

their business beyond Manitoba’s borders and provides services 
to international companies interested in doing business in Manitoba. 

Services offerts en français!

We bring the world to your business, one connection at a time

wtcwinnipeg.com



Women  
at Work

who’s who M a n i t o b a  W o M e n  i n  b u s i n e s s

Women are often do-it-yourselfers. 

In art, finance, politics, and community service, 

the women profiled in Who’s Who have each 

followed their own unique path, whether they’ve navigated 

corporate ladders or taken an entrepreneurial route to build 

their personal steps to success. 

According to Industry Canada, 47% of small and medium-

sized enterprises are at least partly owned by women. On the 

big-business front, the picture is less rosy. Women hold only 

about 10.3% of board seats in Canada, and they’re often the 

only woman at the table.

It’s time to pull up a chair, for the greater good.

Leaders & Co. partner Brenda LaRose says it’s not just women 

who thrive when they take seats in corporate boardrooms. 

“Companies do better,” she says. “Bottom line, their revenues 

are better.”

And the greater the diversity — gender, cultural and socio-

economic — the greater the benefits.

“The biggest hazard for business is always the old 

phenomenon of group think,” says Economic Development 

Winnipeg president and CEO Marina James. “For business, it’s 

important to get those different views and different ways of 

looking at things.”

Diversity has benefits that extend far beyond the boardroom, 

says Mary Jane Loustel, IBM Canada national aboriginal 

program executive.

Different points of view and new ideas can reshape 

workplaces and programs that support family and community 

— most of which still cling to a traditional Monday to Friday,  

9-to-5 mold.

“Those models just don’t work in our day and age anymore,” 

Loustel says. “A lot of women would prefer to spend a certain 

amount of time with their children during the day and then put 

in another couple of hours in the evening, and in fact fathers 

want to do that too. This isn’t just about women, it’s about the 

emerging new economies and the emerging new communities 

that we have here in our city.”

During SHEday 2015, held at RBC Convention Centre Winnipeg 

on Jan. 15, some 600 women joined a conversation about 

overcoming challenges, seizing opportunities and breaking 

down barriers. 

Turn the page to meet more women who make their own rules, 

blaze their own trails and open doors for the generations that 

follow them. The conversation continues. •

Charting a new course on the 
job and in the community
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The organizers of SHEday 2015

the organizers of SHEday 2015 knew there would be an 

appetite for a forum that shared ideas, advice and personal 

stories. But even they were surprised by the runaway 

success of the Jan. 15 event.

Economic Development Winnipeg president and CEO Marina 

James, Leaders & Co. executive search partner Brenda LaRose 

and IBM Canada national aboriginal program executive Mary 

Jane Loustel put their heads together last November to plan a 

conference that would bring about 100 women from diverse 

business and socio-economic backgrounds to the table.

They soon discovered they were going to need a bigger table. 

“Before we knew it, we were at 600 and sold out at the RBC 

Convention Centre,” James says. “I was encouraged by how much 

the idea of an event like this affected people, and how much 

interest there is in continuing it.” 

The idea came up following a leadership event that featured 

dynamic local speakers, but cost almost $1,000 to attend. The 

trio realized they could apply the same concept and draw from a 

pool of volunteer speakers to present a not-for-profit conference 

that would be affordable to pre-executive, executive and 

entrepreneurial women who aspire to leadership roles in business, 

non-profit organizations and the community. 

It had to be affordable, and the $39 ticket had to provide real 

value — everything from expert advice on best business practices 

to a makeup and headshot lounge where women could have 

professional photos shot for their LinkedIn pages and websites. 

“Each of us had different motivators for wanting to put it on,” 

James says. “Mine was to bring a focus on best practices that 

would engage and inspire the audience to imagine and realize a 

better quality of life, be that work life or home life or otherwise.” 

The day was a success on all counts.

“The energy in the room was incredible,” LaRose says. “You could 

feel excitement building each time a new speaker hit the stage.”

Discussions touched on networking and building relationships, 

developing leadership skills, personal branding through social 

media, health and wellness. And there were frank conversations 

Expanding the Circle 
{  What a difference a day Makes  }

By Pat St. Germain
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Marina James, Brenda LaRose and Mary Jane Loustel

about juggling family and workplace commitments, struggles with 

personal insecurities and crises of confidence. 

One woman talked about how she’d quit a high-level job after her 

boss told her she had to put work ahead of her kids. 

“She had no idea what was going to happen, but she made the 

decision: ‘I can’t do that,’” LaRose says. “Her career still moved 

forward and blossomed even more because she opened herself up for 

other opportunities that fit her values.”

At the end of the day, one woman told LaRose that hearing these 

stories from well-established women in leadership roles had changed 

her life and her view of her own capabilities. 

“That’s what was special about this day. Everybody was there and 

they spoke the truth.” 

Loustel says many women spoke about the imposter syndrome — that 

nagging feeling that you’re not as smart, accomplished or competent 

as people believe. 

“I’ve actually heard men express those same points of view, but I 

think more predominantly we see it with women because they’re 

often the first — either the first in their family to be doing this or the 

first in their community. They may be the first female in a profession,” 

she says. 

“So encouraging women to be confident in these areas and also to rise 

to the opportunities to build their confidence is really important.”

Loustel says there was also a lot of talk about personal brand, a 

concept with which she struggled until she realized that making 

decisions based on her values and priorities allows her to be more 

focused and confident in her choices. 

Her career and volunteer decisions are based on whether or not 

there’s an element that allows her to change the experience of First 

Nations, Métis and Inuit people. And leading the SHEday 2015 effort 

was a good fit. 

“Our city is on the front pages of national papers because of the risks 

that are posed to women, and in particular dealing with missing and 

murdered women and indigenous women. And I just felt that there 

wasn’t enough thought being given by women in our own city about 

what role we might play to help support indigenous women and 

advocate for more attention to bring closure to this,” she says. 

“I also felt the solution to getting young girls off the streets and 

into safer environments has a lot to do with socio-economic 

opportunities, so having a social setting where they feel included and 

having economic opportunities where women who are parenting can 

actually provide for their children.”

Women play a significant role in building a healthy and productive 

society, and it’s important that we work toward a better community, 

encourage one another and build strength, she says.

“When we start to realize that we as a group of 600 women have a lot 

in common, then that circle can grow and grow and grow.” 

Loustel, LaRose and James planned SHEday 2015 as a one-time event. 

However, they may seek strategic partners who specialize in women’s 

development to carry the concept forward, and James says they’d like 

to continue as mentors. She cites Facebook COO Sheryl Sandberg’s 

Lean In philosophy when she says they want more women to have — 

and expect — a seat at the table.  

“Let’s be the change that we want to see by supporting each other.” •

Let’s be the change 
that we want to 
see by supporting 
each other.” 

From left: Marina James, President & CEO Economic 
Development Winnipeg, Brenda LaRose, Executive 
Search Partner, Leaders & Co., Mary Jane Loustel, 
National Aboriginal Program Executive, IBM Canada 

PHOTO By DARCy FINLEy
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Helen Halliday, General Manager of Delta Winnipeg

When you run a hotel, it’s more than just a career — it’s a 

lifestyle.

Helen Halliday, general manager of Delta Winnipeg, 

has embraced hotel life for three decades, creating a welcoming 

home for guests while opening doors for other women in the 

hospitality industry.

“Like any home, you’re operating in a community and you work with 

your neighbours. I just love doing that,” she says. “I have a great 

hotel to run and the variety is certainly endless.”

A University of Guelph graduate, Halliday began her career at 

the renowned Chateau Lake Louise, followed by the Palliser 

Hotel and then the Delta Bow Valley in Calgary, where she rose 

to become director of operations. She also served as director of 

operations for the Delta Ottawa Hotel & Suites, and earned awards 

for her achievements as general manager of Delta Brunswick in 

Saint John.

When she became general manager of Delta Winnipeg in June 2000, 

she had the opportunity to oversee a complete renovation of the 

393-room hotel, while rebranding it from the former Crowne Plaza. 

Today, she’s nearing the end of another $20-million renovation.

Throughout the different stages of her career, Halliday has 

appreciated the ongoing support she received from Delta leaders. 

When she started with the company 30 years ago, she was able 

to connect with successful women in the company since Delta 

employed an abundance of female leaders.

“I remain a proud representative of Delta and I am encouraged in 

my work,” she says.

“I believe that I need to be a spokesperson and a role model for 

women in our organization and in the industry. It helps to have 

sightlines of individuals who have blazed their own trail.” 

To ensure that other female leaders have the tools 

they need for success, Halliday takes time to guide their 

professional development. 

“I like to offer myself as a mentor whenever I can,” she says. 

She also applauds the efforts of other women in the community. 

When the SHEday women’s leadership event was mounted in 

January, she attended with nine female leaders from her hotel.

“I was so honoured to be there with the women on my team and 

spend the day with them,” she says.

For other aspiring businesswomen, Halliday offers words of 

encouragement. 

“It’s important for women to know that it is possible to be a 

successful business leader, as well as a wife and mother. It takes 

focus, good planning and a great partnership in a marriage,” says 

the mother of two. 

“Having role models who have balanced life’s blessings, while also 

managing successful professional careers serve as great counsel 

and can inspire each other,” she adds.

“If I was to do it all over again, I would do it exactly the same way.” •

Room to Grow
{  hotel gM has no reserVations about career choices  }

By Jennifer McFee

Halliday and nine female leaders from her hotel attended 
SHEday together. Front, from left: Gurmeet Gill, Joan 
Enns, Crystal Seman, Margaret Logan. Middle, from left: 
Helen Halliday, Melanie Weir, Debbie Anderson. Back, 
from left: Tracy Dandeneau, Oksana Ilchenko, Tracy Zdrill

PHOTO By DARCy FINLEy PHOTO By CORy ARONEC PHOTOGRAPHy
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Personal 
Service 

{  realtor changes liVes 
for the better  }

By Jennifer McFee

When it comes to finding the perfect home, 

RE/MAX realtor Darlene Somers will help 

make your dream a reality.

She’s been finding the perfect fit for clients for nearly a 

decade during her career with RE/MAX, and she feels 

the company is an ideal match for her, as well.

“I was looking for a company that was forward-thinking, 

industry-leading and globally recognized, and RE/MAX 

fit that bill perfectly,” she says. 

“My office at Buffalo Place is the No. 1 office in the city. 

We have a great broker and a great administrative staff 

that take care of all of the details behind the scenes. 

That helps me to focus on my clients.”

By taking the time to connect with her clients on 

a personal level, Somers creates a comfortable 

environment based on trust and honesty.

“Although my career is sales-oriented, to me, it’s really 

about having good people skills. I connect well with all 

types of people,” she says. 

“I’m honest and I’m upfront, and I think people 

appreciate that about me. Being highly organized helps 

as well.”

Her hard work has earned recognition. Somers has 

been honoured as a RE/MAX award winner for the past 

seven years. She also holds the National Association 

of Realtors official designations of Accredited Buyer’s 

Representative and Seniors Real Estate Specialist. 

As a testament to her personable character and service-

oriented approach, Somers is proud of the fact that 

about 75% of her business comes from repeat and 

referral clients.

“I’ve been blessed to have such a loyal client base over 

the years, and I’m happy to give back and support local 

charities,” she says. 

To give back to the community, she donates a portion 

of every commission towards the Children’s Miracle 

Network through a RE/MAX charity called the Miracle 

Home Program. As well, Somers supports the Manitoba 

Real Estate Association Shelter Foundation, which 

raises funds for shelter-related organizations that serve 

a wide range of Manitobans.

In addition to her contributions to the wider community, 

Somers finds satisfaction in helping her clients to 

improve their lives.

“One of the most rewarding things about my career is 

that I can help to change people’s lives for the better. 

Every client’s situation and their life experiences are 

unique,” she says.

“I enjoy being able to work with each of them one on 

one and being able to cue into where I’m needed most 

in the process for them. I enjoy finding out where I can 

make the biggest impact because every client needs 

something different from me.”

When you’re in the market for a dream home or 

preparing to sell your current home, contact Somers at 

204-955-5706, email DarleneSomers@remax.net or visit 

www.darlenesomers.com.  •

Somers is proud of the fact that most of her 
business comes from repeat customers and 
referrals from past clients. 

Darlene Somers, RE/MAX Realtor

PHOTO By DARCy FINLEy
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Sager provides everything 
clients need in fully 
furnished suites — they 
just have to pack their 
toothbrush. 

home is where the heart is. 

And Sandy Sager puts a lot of heart into creating a cozy home away from home for 

people in need of a temporary residence.

As president of Premiere Suites Canadian Prairie Ltd., Sager offers more than 100 fully 

furnished suites for rent in Winnipeg, Saskatoon and Regina. The ready-for-occupancy units 

provide accommodations for employee relocations, displaced home insurance claimants and 

extended-stay business travellers.

“All our suites are furnished with everything in them — linens, towels, housewares, pots and 

pans, cheese graters, everything,” Sager says. 

“They just need to go grocery shopping and bring their suitcases in and it’s like they’ve 

moved into a home that’s ready to go.”

The franchise was founded in Halifax about 15 years ago, and Sager brought the business 

to Winnipeg in 2010. In the beginning, she and her employees worked from a home 

office tucked in her basement. Since then, they have upgraded to office space in 

the Exchange District on scenic Waterfront Drive, within walking distance of 

more than 35 suites.

“It was a great business opportunity. There was a real void in the marketplace 

here in Winnipeg in terms of high-quality furnished condos that could be 

rented out,” she says.

“There were other extended stays, but they just weren’t at the same 

standard that Premiere was at. I saw an opportunity and thought 

maybe we could make a go of this.”

Sager understands the challenges of relocating through first-hand 

experience. In 1989, she moved to Winnipeg from Toronto for 

another work-related opportunity. She stayed in a hotel for a 

month while she got settled in her new city.

“I can relate to the needs of my clients,” she says. “Our 

average stay is about 45 nights.”

Among her achievements, Sager was honoured with 

the 2014 Manitoba Woman Entrepreneur Award for a 

franchise. She also received the 2012 Spirit of Winnipeg 

award for a business startup.

Going forward, Sager is considering a growth opportunity 

— adding a lower-cost “essential line” of suites that would 

provide clients with additional options. She is also looking at adding 

townhouses to meet the needs of insurance claimants.

In the process of providing clients with high-quality accommodations, 

Premiere Suites is also creating a positive first impression for visitors to 

the Prairies.

“One of our objectives is that we want people who are moving to Winnipeg 

or visiting any of our major cities to have a really good impression of the 

city,” Sager says. “Part of that is having a really nice place to stay.”  •

Extended Hospitality
{  PreMiere suites ProVides all the coMforts of hoMe  }

By Jennifer McFee

Sandy Sager, President of Premiere Suites Canadian Prairie Ltd.

PHOTO By DARCy FINLEy
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Kim Burron, Burron Lumber

Like Father, Like Daughter 
{  groWing uP in the faMily business  }

By Andrea Geary

Kim Burron has reason to be 
optimistic about the family 
company’s future.

PHOTO By DARCy FINLEy

kim Burron jokes that she was like a son to her 

father, Ray.

He taught her practical business skills during the countless 

hours she spent working with him in the family business, then 

called Burron Lumber, starting when she was about 14.

“I used to be this young little sprout on the floor, selling waterbeds,” 

she says. “I always had a job with my dad. I’ve virtually held every 

position in the business.”

Following Ray’s death in December, Kim is now tasked with 

running Burron’s, the business he opened in 1976. 

“It was wonderful to work with my dad for that many years,” 

she says.

Burron’s now offers roofing, windows, doors, siding and beds at 

911 Lagimodière Blvd.

With a deep respect for her father and his accomplishments, Kim’s 

goal is to take his dream and make the business even bigger and 

better. She wants to modernize the company, upgrade and grow it 

in honour of his memory, and she is supported in her new role by 

the company’s long-term employees. 

“They’ve become part of our family,” she says.

Unlike his daughter, Ray didn’t start working in the lumber and 

building products field until he was older.

He and his wife were teachers. But his brother, Floyd, had opened 

a lumber business in Saskatoon, and he urged Ray to do the same 

in Winnipeg.

Ray bought seven acres near the corner of Lagimodière and Marion 

Street and started working out of a garage. Kim recalls that he did 

all his ordering and accounting on a small shelf located at the back 

of the garage.

Even at a young age, Kim says she knew she wanted to run a 

business. After high school, she attended Bible school in Montreal, 

and then returned to Winnipeg and worked part-time at Burron’s 

while she was in university. 

When the local economy was doing well in the 1980s, Ray 

expanded the business to include furniture, appliances, waterbeds 

and mattresses, and he constructed a building next door in which 

to sell these household products.

Kim says her father later reduced the company’s household stock 

to mattresses and waterbeds, and sold the new building. However, 

he added shingles, windows and doors to the building supply side 

and began offering installation service.

“We’ve always tried to give value,” she says. “Instead of selling one 

product to one person for $1 million, I’d rather make one dollar 

from a million people.”

Kim, 48, says she gains strength from her religious beliefs, which 

she shares with her family. She is training to be ordained as 

a minister.

With her faith and the support of her family and 12 employees, she 

feels confident about Burron’s future.

“We’re going to be here for a long time.”  •
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Carol-Ann Borody-Siemens, CEO of GBL Solutions

carol-Ann Borody-Siemens is one of those high achieving, 

high performing women who broke through the glass 

ceiling of the insurance industry to make a significant 

contribution to the health and well-being of Manitoba companies, 

families and communities.    

Carol-Ann was first attracted to the insurance and benefits industry 

by her father, the late Walter Borody, owner of C.W. Pooles and 

Company. She had been working in corrections as a parole officer 

and trainer when he asked her to make a mid-career switch and 

become a partner in the family business. 

“It was not as big a leap for me as people think,” says Carol-Ann. 

“Joining the business gave me the opportunity to do two things 

I love – work more closely with my own family and give other 

families peace of mind by helping them plan for their future.” 

She also confessed that having thick skin made it easier to 

overcome the challenges of working in a male-dominated industry. 

Carol-Ann built a solid reputation as a creative and hardworking 

advisor to Manitoba families and businesses. 

Following her father’s death in 1991, Carol-Ann continued to own 

and operate the family business until 2006, when she sold a portion 

of it to focus on the benefits and insurance division. As President 

and CEO of GBL Solutions, she is focused on providing effective 

and affordable quality group benefits and life insurance solutions 

to small and mid-sized businesses.    

“My vision was to move our business forward by helping Manitoba 

businesses provide the best possible benefits to their employees,” 

says Carol-Ann. “By helping them meet their employees’ needs, 

our clients become stronger and more competitive, and Manitoba 

families and communities become stronger and healthier too.” 

Like a lot of successful women, Carol-Ann used her talents and 

business prowess to give back to her community through a number 

of voluntary and philanthropic activities. She served as chair of 

the Winnipeg Chamber of Commerce, as president of the Women’s 

Business Owners of Manitoba, and worked on various committees 

for St. Mary’s Academy and the University of Winnipeg, both her 

alma maters. Her current passion is raising money for a Victoria 

General Hospital Foundation project focused on preventing heart 

disease in women. 

For Her Heart’s Sake is a unique and innovative inter-disciplinary 

project designed to reduce heart disease by transforming the way 

it is diagnosed and treated, and by empowering women to live 

healthier and longer. “I can’t imagine a project that could be closer 

to my heart,” says Carol-Ann. “Heart disease is the number one 

killer of women in our communities. It’s costly for employers, for 

insurance companies, for governments and especially for women 

and families. Raising money for this project is not only smart 

business, it’s the right thing to do.”

Carol-Ann is careful to follow her own advice, making time for her 

own health and well-being. She is an avid golfer and bookworm, 

who enjoys downhill skiing with her husband, Peter, and spending 

time with their family, including their three granddaughters, at 

their cottage at Whiteshell Provincial Park. •

Using her Talents to Give Back
{  inVesting in a healthier and stronger Manitoba  }

By Karen Taraska-Alcock 

For Her Heart’s Sake, a 
women’s health project, is 
one of Borody-Siemens’ 
current passions. 

PHOTO By DARCy FINLEy



Bonnie Kawka, President and Owner of Five Star Accounting

you can count on Five Star Accounting Inc. to take care of 

your books while you take care of your business.

Offering tailor-made solutions and services for several 

hundred clients, the homegrown business bases its approach on a 

five-star system: Team, Trust, Quality, Flexibility and Value. 

With over 30 years of accounting experience, president and owner 

Bonnie Kawka initially founded a company called Hospitality 

Solutions in 2003, focusing mainly on accounting and bookkeeping 

services for the restaurant industry. Eight years later, the business 

rebranded as Five Star Accounting Inc., to better reflect their 

expanding and diverse customer base. Since then, it’s seen steady 

growth, with a mid-sized team who share Kawka’s passion for 

accounting and bookkeeping.

“We stand out because of our value, our systems and our processes,” 

Kawka says. “We’re very structured. We have a qualified staff. We 

have a thorough in-house training process as well. This is to ensure 

every staff member has an understanding of what is required to 

properly take care of our clients.”

Accurate bookkeeping is essential to operating a healthy business, 

but it’s a task many entrepreneurs don’t enjoy. 

“I’m very passionate about accounting,” Kawka says. “I love it.” 

Five Star Accounting Inc. focuses on three key components that 

simplify clients’ lives.

The first key hinges on responsive, flexible and efficient solutions 

that are adapted to suit the needs of each individual.

“I like to see a happy client,” Kawka says. “Some people come in 

here in tears. Sometimes they don’t know what else to do, so it’s 

nice to be able to help them out.”

The next component is Five Star’s knowledgeable team of 

specialists, who are dedicated to delivering quality support. 

“We operate on a team structure,” Kawka says. “There’s a senior 

accountant assigned to each client as well as a technician. It’s 

efficient and it’s cost-effective for our client.”

The third key component is Five Star Accounting’s ability to 

offer accurate and compliant accounting on a timely basis. 

By doing so, Kawka and her team give business owners 

the peace of mind and confidence they need to steer their 

companies toward greater success.

“We offer bookkeeping as our major product. We can do it 

monthly, quarterly, annually — we even have some clients 

that do it daily. We also offer year-end file preparation and 

individual and business tax services.”

Five Star Accounting Inc. aims to remove the hassle of dealing with 

accounting. To accomplish that goal, Kawka and her team provide 

a cost-effective alternative for companies so they don’t need to 

maintain their own internal accounting staff. 

Kawka’s expertise and approach have earned widespread 

recognition, including the Excellence in Service award at the 2014 

Manitoba Woman Entrepreneur of the Year Awards hosted by the 

Women Business Owners of Manitoba. 

“It was exciting,” she says. “It was the highlight of my career.”

Always open to new clients, the Five Star Accounting team is 

available for a free 40-minute consultation. 

For more information, visit  

www.fivestaraccounting.ca  

or call 204-927-7111 today.  •

By the Books 
{  fiVe star accounting sets you free so you can groW  } 

By Jennifer McFee

Accurate bookkeeping 
is essential, but many 
business owners 
don’t enjoy the task. 
Luckily, Kawka loves 
it, and Five Star staff 
share her passion for 
accounting.

PHOTO By DARCy FINLEy



Katherine Peters, Founder of Comforts of Home - Care Inc.

katherine Peters is living proof 

that one person can make a 

difference. She was a social 

worker in a hospital when she noticed 

gaps in senior care.

“People who were waiting to get into a 

care home stayed in the hospital for a very 

long time,” she says. “I thought, ‘What if we 

could help people go home with support?’ 

We’re socialized and conditioned to think 

that a personal care home is the end, but it 

doesn’t have to be.”

In January 2006, she opened Comforts of 

Home — Care Inc. with six employees. She 

now has 250 employees, and over the past 

nine years, she’s helped 1,200 seniors stay 

in their homes.

“We’re all about giving our clients the 

quality of life they deserve,” she says. 

When Peters started her business, she had 

no idea it would hit very close to home. In 

2007, her elderly mother was the victim of 

a brutal home invasion. 

“They beat her and she was unconscious 

for days,” Peters says. “Her leg had been 

broken, and she was confused from being 

beaten in the head. I devised a plan where 

she could come home after only 10 days in 

the hospital.”

Thankfully, her mother made a full 

recovery, and Peters saw first-hand 

the difference recuperating at home 

can make.

“She’s 85 and she’s living her life. She 

hasn’t allowed that attack to define her,” 

she says.

Government home care services have a 

limited focus and scope due to funding 

constraints. However, the province offers 

funding for private care through its Self 

and Family Managed Care Program.

“If a client is eligible for government 

home care, they’re eligible for the funding 

program,” Peters explains. “They can 

appoint us to take care of the details. 

All they need is our invoice to meet the 

accounting requirements.”

Her services are in demand. A new 

satellite office will soon open in St. James, 

and Peters says one of the secrets to her 

success is the people she hires.

“They do everything a good son or daughter 

would do,” she says. “The most important 

aspect of a caregiver is a caring heart. 

You can train people for many things, but 

not that.”

Her caregivers spend significant time 

with their clients, and they form strong 

relationships with them, she adds. 

“It builds confidence and self-esteem for 

our clients. This kind of connection is so 

important for people who feel isolated, 

forgotten and alone.”

Peters would like to see not-for-profit, 

private, and public sectors work together 

to find better solutions for seniors. In the 

meantime, she’s filling that gap.

“Families are often ill equipped when 

parents need help. We lighten the load and 

give families options so they don’t have to 

move to a care home,” she says. “The work 

we do is very rewarding.”

In 2011, Peters received the Women’s 

Entrepreneur of the Year Award for 

Excellence in Service. She’s also been 

awarded a Better Business Bureau Torch 

Award for Marketplace Excellence.

To learn more about Comforts of Home 

— Care Inc., call 204-949-3234 or visit  

www.comfortsofhomecare.ca. •

Care & Comfort
{  creating quality of life for  

seniors at hoMe  }
By Holli Moncrieff

Peters’ caregivers do everything a good son or daughter would do.PHOTO By DARCy FINLEy
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in fashion and finance, Dianne Szelag helps clients make wise 

investments.

As a financial planner and investment adviser with BMO Nesbitt 

Burns, Dianne Szelag, CFP, CGA helps clients meet personal goals 

and face the future with confidence. As the owner of clothing 

boutique Investment Pieces, she helps her store’s clientele face the 

world with confidence, as well. 

Dianne has a solid foundation in both fields. She studied fashion 

design in Toronto in the early ’70s before launching a career as a 

fashion designer with her own business in Winnipeg.

“My passion is creating things, whether it be clothing, a business or 

a financial plan,” she says. “Fashion is, however, my first love.  

“But, running a growing business in your early 20s is a challenge as 

you don’t have access to much capital.”

So Dianne needed to create her own long-term financial strategy. 

After studying business administration at Red River College, she 

worked as a manager for a major department store and then moved 

on to work in the accounting field. 

After attaining her designation as a Certified General Accountant 

in 1982, she started her own practice. When she realized that many 

of her clients needed investment advice, she took another career 

leap, becoming a financial planner in 1986.

Seeing many ups and downs over the years in the financial markets, 

the global market collapse in 2008 gave her pause. She decided to 

reach out to her old love, fashion. 

“Professional women were looking for better choices for shopping 

in Winnipeg. I built my own building at the corner of St. Mary’s 

Road and Kingswood in St. Vital because I wanted to ensure that at 

the end of the road, I owned a real asset.” 

She finished the building in mid-2011, and Investment Pieces was 

born. A key aspect of the store is the client experience. 

“I’m fortunate in the fact that I have some really great staff — 

mature women with great fashion sense. They provide a very high 

level of personalized service, which also comes back to my financial 

background because in my business, it’s all about service.”

Well, service and quality. Investment Pieces carries many Canadian 

labels — high-quality, well-structured pieces that come with 

affordable price tags. In addition, there are popular U.S. lines and a 

few European. The full-service shop stocks shape-wear to provide 

foundational support, along with accessories to add that special 

finishing touch. Many lines are very travel-friendly as many clients 

are frequent travellers. 

In finance and fashion, Dianne has always understood the needs of 

her female clientele.

“When I got into the financial business, I had a female partner and 

we created our practice around women,” she says. “We used to do 

seminars specifically geared for female investors to teach women 

about money.” 

Today, Dianne Szelag, Investment Advisor, enjoys sharing her 

expertise, teaching men and women how to make the most of their 

assets. In fashion, she and the staff at Investment Pieces strive to 

teach women how they can look their best, no matter what shape 

or size they are and no matter what age. 

“I like educating people,” she says. “Education is really important 

in a lot of ways, both in fashion and in finance. ” •

Dollars  
& Fashion 

Sense
{  financial exPert doubles  

 as boutique oWner  }

By Jennifer McFee

Dianne Szelag, Owner of Investment Pieces 

Szelag’s first love is fashion, but her boutique on  
St. Mary’s Road was a sound financial investment as well. 

PHOTO By DARCy FINLEy
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Diane Gray, CEO of CentrePort

go big or go home could be Diane Gray’s motto. 

As the founding CEO of CentrePort Canada, Gray runs 

the biggest economic development in Manitoba’s history, 

a multi-faceted 20,000-acre trade and transportation hub offering 

strategic rail, air and trucking connections.

In her office, a stack of leather coasters shaped like the state of 

Texas — a gift from Texas Gov. Rick Perry — is a daily reminder of 

the go-big advice offered by inland port AllianceTexas back when 

CentrePort was just a gleam in the province’s eye. 

Gray embraced the big-picture view from the start, but the devil 

is in the details when it comes to transforming a green-field 

startup into a sustainable development that will serve the needs 

of hundreds of industrial clients, thousands of residents, three 

levels of government and dozens of stakeholder organizations over 

multiple generations.

The complexities are mind-boggling. But Gray has always been 

a high achiever. From 1995 - 2009, she served as the province’s 

youngest female deputy minister, the first female deputy of finance 

and the first female deputy of federal, provincial and international 

relations and trade. In 2008, she was instrumental in multi-level 

negotiations to start CentrePort and in 2009, she was the obvious 

choice to helm the project. 

As an Air Cadet, Gray literally became a high flyer in her teens, 

earning a glider pilot licence and later, a pilot’s licence. Today, 

the mother of four is piloting a new way of thinking, creating an 

innovative development that will give people a place to live, work, 

play and learn. 

“It’s not just about industrial space; we have really evolved in our 

thinking,” she says. “It’s important that this project be also about 

the people that live and work there.”

Residential developments will provide homes for more than 8,000 

people, with commercial areas and protected greenspace, including 

golf courses, Optimist Park and Little Mountain Park with its off-

leash dog park. CentrePort’s industrial parks offer flexible building 

and leasing options, with 39 resident companies so far, and a goal 

to add 71 more over the next five years, along with working with 

secondary and post-secondary institutions on opportunities for 

onsite training and education. Design work has been completed 

on the 700-acre CentrePort Canada Rail Park. A water treatment 

plant is under construction and plans are in the works for onsite-

managed drainage and active transportation routes that are in 

keeping with the RM of Rosser’s progressive new zoning bylaw. 

“It really is about taking a different approach to development,” 

Gray says.

Outside of CentrePort, she has a passion for supporting the startup 

industry, innovation and the arts. She serves on the boards of the 

Manitoba Technology Accelerator and the Canada West Foundation. 

She chairs the board of Manitoba Film and Music and sits on the 

national board of research and training organization Mitacs.

She also loves travel, fine wine and fashionable footwear, and 

someday, she’ll leave a new CentrePort CEO with some big shoes 

to fill.

“Eventually my husband and I would like a lifestyle where we don’t 

both work seven days a week and have the opportunity to slow 

down a little bit, but hey, I’m not even 50 yet.” •

Grand 
Schemes 

{  centrePort ceo diane gray  
thinks big  }
By Pat St. Germain

Gray says CentrePort represents a new way of 
thinking about developments where people live, 
work, play and learn.

PHOTO By DARCy FINLEy
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there’s one thing for certain about domestic life. Families grow.

But you can’t always pick up and move to a larger space. Sometimes, you just have to grow 

where you’re planted.

Doreen Gauthier, founder of Winnipeg design and renovation company Make It Home Ltd., learned 

that early, while she was growing up in St. Claude.

“I was raised on a farm where you can’t simply change houses when your needs change, so my 

parents’ home has seen many transformations,” she says.

“My mom was always at the helm of these changes, so I started renovating spaces 

very early.”

Since the age of 21, Gauthier has always had a project on the go, and she’s even 

renovated three of her own homes.

“I started a renovation company because I love to renovate! I knew I could do 

it forever and it just grew and grew from there.”

On any given day, Gauthier, 47, is doing design, general contracting, and 

acting as an employer and entrepreneur. Her experience, combined with 

a certificate in architectural drafting, has helped her to assemble a team 

of permanent and contracted professionals, including carpenters, 

plumbers, painters and more. 

“You have to quarterback the effort, all while listening and 

guiding your clients through the process,” she says.

“You have to imagine your end result and work towards it. 

Everything you do has to lead you in that direction.”

While the work is complex and challenging, it’s also fun, with 

new styles and materials constantly arriving in Winnipeg. 

“You can browse magazines and websites and next thing you 

know those materials are available at our local suppliers.”

There is growing interest in designer kitchens, open-concept spaces 

and spa-like bathrooms. And Gauthier says even more homeowners would renovate instead of 

moving if they understood how smooth the process can be.

Some of the most rewarding comments she hears are from clients who say they’d do it again in a 

flash. One couple had lived in the same home for 20 years without making any changes — until they 

hired Make It Home Ltd. to deliver a total home renovation. Afterward, they were already planning 

the next reno.

“They said that when they were ready to downsize they would buy a fixer-upper and do it all over 

again because they knew they could get through it so easily!”

Gauthier has big plans for her company this year, with work that hits close to home. She’s moving 

from her beautiful home office into a commercial space at 678 Taché Ave.

”Creating the work environment for my team is my next major undertaking. I’m excited about our 

new location. I feel being in historic St. Boniface — which is going through such a transformation 

— and being French-speaking myself, is incredibly fun,” she says. 

“We’re all looking forward to it — it’s going to be great!” •

Changing Places
{  a sPecialist in transforMations  }

By Wendy King

Gauthier says more people would choose to renovate if they knew 
how pleasant the process can be.  PHOTO By DARCy FINLEy

Doreen Gauthier, founder of Make It Home Ltd.
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who’s who

When it comes to the global media 

production industry, women are 

taking a leading role, creating content 

for the big screen, the TV screen and even the 

computer screen.

In Manitoba, 48% of companies are owned or led 

by women, including ground-breaking veterans 

Merit Jensen Carr (Merit Motion Pictures), Phyllis 

Laing (Buffalo Gal Pictures), Lisa Meeches (Eagle 

Vision) and recent Emmy Award-winner Kim Todd 

(Original Pictures).

“All of these women are working on high-profile 

productions that have garnered a lot of attention and 

create visibility for the province,” says On Screen 

Manitoba executive director Nicole Matiation.

Manitoba Film and Music CEO Carole Vivier has 

had a front-row seat for 25 years as the industry has 

grown and matured, working behind the scenes to 

ensure local film and music programs are relevant, 

and efficiently administered.

“Our job is to make sure that the film and music 

industries in Manitoba flourish,” she says.

MFM has provided support and/or financing to such 

projects as Buffalo Gal Pictures’ locally-lensed TV 

series The Pinkertons; Eagle Vision’s docudrama We 

Were Children; Merit Motion Pictures’ documentary 

Vietnam: Canada’s Shadow War; and currently, 

Original Pictures’ production of Midnight Sun. 

“These women are definitely leading the pack,” 

Vivier says.

The Manitoba government’s supportive tax credit 

has helped grow production from $17 million 

annually in 1997 to $108 million today, including 

$58 million on average from sources outside of 

Manitoba. Matiation says the local industry now 

employs 1,500 people each year. Her own work with 

the bilingual On Screen Manitoba includes advocacy 

and intervention on behalf of industry stakeholders 

on regulatory issues, local production enhancement 

and ensuring diversity of voice. She notes that 16% of 

Manitoba production is in French; 3% of production 

companies are francophone-owned and 23% are at 

least partially aboriginal-owned. 

On Screen Manitoba also administers programs 

such as Access, to support travel to markets and film 

festivals, as well as communications initiatives to 

Behind the Scenes
{  WinniPeg WoMen Produce quality content  }

By Wendy King

Above from left: 
Manitoba Film and Music 
CEO Carole Vivier and 
On Screen Manitoba 
executive director Nicole 
Matiation on a local 
film set. 

These 
women are 
definitely 
leading 
the pack”

PHOTO By DARCy FINLEy



On Screen Manitoba & Manitoba Film and Music  
celebrate local women producers

transmit strong industry intelligence and news 

to and about members. A newly funded three-

year partnership with New Media Manitoba will 

continue to improve access to markets and raise 

the province’s profile. 

And again, Manitoba women are leaders in 

embracing new digital technology. 

In its 27th year, Merit Motion Pictures has 

jumped into transmedia production — telling 

one story across multiple platforms and formats 

like games, books, events, cinema and television. 

Its award-winning documentary One Ocean was 

recently broadcast on CBC and augmented with 

an interactive website and partnerships with 

teachers across Canada.

“Our purpose as a company has been to make 

films that increase our understanding of the 

world around us, stories that are entertaining 

but that also help us to understand the human 

condition” says executive producer and 

president Merit Jensen Carr.

The new digital media allows for projects with 

a wider range of budgets and more nimble 

production, but it has its challenges.

“It’s a new form of storytelling that we’ve all had 

to learn, dealing with a lot more work and a lot 

more platforms, but I’d also say it’s liberating and 

it just increases the options,” Jensen Carr says.

While current TV productions The Pinkertons 

and Sunnyside are top of mind locally, Buffalo 

Gal Pictures producer and president Phyllis 

Laing says digital technology helped drive 

a recent growth spurt, with the inception of 

Buffalo Media Group and its collaboration with 

a Spanish company on the animated feature Run 

Ozzie, Run.

“We’re interested in finding new work and new 

partnerships with animation, which really lends 

itself well to international partnerships because 

you can work anywhere and have strong 

relationships,” Laing says.

Eagle Vision’s Lisa Meeches, who also manages 

the National Screen Institute New Voices 

program, says quality drives success, no matter 

what the medium. 

“We have strong producers, strategic ways of 

getting of our projects done, and we’re always 

one step ahead of other provinces,” she says.

Eagle Vision provides a wide range of quality 

content, targeting aboriginal and non-aboriginal 

markets. Its award-winning production We 

Were Children was the top-rated Canadian 

documentary on Netflix, and the company 

just wrapped Season 9 of TV series Ice 

Road Truckers.

Meeches is always developing new projects, but 

she especially loves “passion pieces,” which can 

have a huge social impact.

“We Were Children really woke up our 

community, as far as this terrible secret that 

we all felt that we needed to hide, but it’s just 

scratched the surface of the kinds of stories that 

we’re going to start seeing in different genres 

and in multi-platform,” she says.

Original Pictures founder Kim Todd is continuing 

her work on award-winning TV series Fargo, 

which is bringing more welcome attention to the 

Manitoba industry.

“The fact that I am an Emmy and Golden 

Globe award-winning producer helps Original 

Pictures’ brand internationally and it helps us 

position Original Pictures as a Canadian and 

international company that has its head office in 

Winnipeg,” says Todd.

“Our feature film Midnight Sun, for example, 

which is an international production, had a 

budget that was at the top of the range for 

Canadian movies,” she says.

“But we also have a reputation for being able to 

bring great quality to lower-budget productions, 

and these attributes are important in all 

our markets.”

Todd says being an entrepreneur in the Canadian 

television and film market is extremely difficult. 

The market is small, the buyers are few and 

the competition from the U.S. is fierce. But she 

says women producers in Manitoba consistently 

bring quality to the table, which makes them 

tough to beat.

“In my capacity as an entrepreneur, it is my job 

to understand the markets of the world so I 

know where to take our material to sell it and 

how to finance it to get it made,” she says.

“In my capacity as a producer, my job is to make 

people realize that they can be better creatively 

than even they think they can — and then to 

support them in achieving that goal.” •

Pioneering women (from top) 
Eagle Vision’s Lisa Meeches, 
Original Pictures’ Kim Todd 

celebrating Fargo’s Emmy win, 
Merit Motion Pictures’ Merit 
Jensen Carr and Buffalo Gal 

Pictures’ Phyllis Laing. 
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the woodlands are an ecosystem, made up of interdependent 

relationships of beauty, function, and meaning. The same 

could be said of Woodlands Gallery and the way manager 

Jenny DeLury nurtures relationships between artists, clients 

and spaces.

“The beauty of art is that it’s different for every person, so although 

we may all be staring at the same painting, we all have a different 

relationship with that painting,” says DeLury, who holds an 

Honours Bachelor’s Degree in Fine Art.

“I love trying to match the art to the individual client, and knowing 

the artists personally and having a background in painting allows 

me to really describe what goes into each artist’s work,” she says.

“I have seen clients brought to tears of joy when a painting brings 

back a fond memory of a time past or a loved one. It really is an 

incredible process from beginning to end.”

The boutique gallery is celebrating 10 years at its 535 Academy Rd. 

location with an open house on Oct. 15, 2015. 

It represents some 30 Canadian artists, many of whom enjoy 

national recognition. While the majority of the works are paintings, 

other pieces include jewelry, collage, and some sculpture.

“With artists, we enjoy getting to know what makes them create in 

a certain medium or style and what inspires them,” DeLury says.

Spending time getting better acquainted with artists includes going 

out for coffee and conversation, getting together for dinner or, 

in the case of one Kenora artist, going boating during a visit to 

Lake of the Woods.

“It’s much more of a friendship,” DeLury says. “Our small size 

affords us the opportunity to make those close relationships so 

the business runs on a more personal scale.”

DeLury, 37, takes the same care when a new client visits 

the gallery, even if they are just browsing. She or her part-

time gallery assistant, Jamie Plummer, will ask them to look 

around and see what draws their interest. That way, they can 

bring out other pieces the guest might find appealing from the 

storage room.

“We just want to get to know a little bit about them and then 

we can show them a little bit more. It’s a sort of back and 

forth process.”

Clients are even encouraged to take home pieces on approval 

so they can be certain the work is going to bring meaning and 

enjoyment to their space.

Running a business wasn’t on DeLury’s mind in 2000, when 

she was doing her thesis year at university. But when the 

opportunity arose to take over management of the Woodlands 

Gallery, she was open to the possibilities. As it turns out, she 

found her niche, and she’s never looked back. 

“It’s funny because running a gallery had never crossed my mind, 

but it ended up being such a great fit, and now it’s my life.”

Fifteen years later, and now with a 17-month-old son, DeLury says 

Woodlands Gallery is like her second home.

“I love coming here and being surrounded by amazing artwork 

and talent.” •

Inspiration 
Gallery 

{  connecting artists  
and art loVers  }

By Wendy King

Jenny DeLury, manager, Woodlands Gallery

PHOTO By DARCy FINLEy
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Brooks Financial’s Tesia Brooks and Genesis Tuazon

brooks Financial partners Tesia Brooks and Genesis Tuazon 

believe effective financial planning requires empathy 

and expertise. 

“It’s not black-and-white or just numbers. We bring empathy 

and life experience to the table,” says Brooks, who founded the 

company 20 years ago.

Brooks began her career at 17, working as a bank teller. A former 

Certified General Accountant (CGA) and income tax specialist, 

Certified Divorce Financial Analyst (CFDA), and Certified 

Financial Planner (CFP), she now customizes financial plans that 

are tailored to clients’ lifestyles and hopes for the future.

“I create a plan with my client, then we fit investments to that 

plan. No plan works unless you put it into action. We manage your 

wealth as part of a holistic lifestyle plan to meet your goals.”

Tuazon, a Certified Cash Flow Specialist (CCS), joined the 

company last September and has life experience far beyond her 

years. In 2006, she lost her mother to leukemia. As the eldest of five 

children, a lot of responsibility suddenly rested on her shoulders. 

“I realized we weren’t prepared and had lost almost everything,” 

she says. “I had to mature very quickly.”

Experience helps her identify with clients, many of whom are 

struggling with the new realities of divorce or other major 

life changes. 

“Many women aren’t experienced in finance and future planning,” 

she says. “We’ve helped many women (and men) find solutions. 

Our clients can be present and engaged in the planning process. 

Understanding the whole picture dissipates fear; it’s important to 

understand your financial plan and future.”

Brooks Financial holds workshops for women, men and couples 

on topics such as divorce financial planning, retirement-income 

planning and private equity investing. The sessions, for clients 

and non-clients, are designed to empower participants’ personal 

knowledge and confidence.

Brooks and Tuazon feel that the more everyone understands how 

financial plans can work for them — or how not planning won’t 

work — the more secure they feel going forward.

“We attract a lot of women, we speak the same language,” Brooks 

says. “It’s about compassion.”

The detailed planning she and Tuazon offer sets Brooks Financial 

apart from its competition.

“I know how the wealthy invest, and I know ways clients can invest 

using many of the same strategies” Brooks says.

The holistic approach, including tax, estate, insurance and 

investment planning attracted Tuazon to the company.

“I’d been in the financial industry for seven years, I was providing 

investments and insurance without this comprehensive level of 

planning. There’s more moving parts to consider,” she says of 

her epiphany. 

“We have a lot of empathy for our clients,” she adds. “Brooks 

Financial offers a personal holistic plan not often found with 

banks or mutual-fund advisors.” 

To learn more about Brooks Financial, call 204-594-1020, email 

info@brooksfinancial.ca or visit www.brooksfinancial.ca. •

Brooks Financial 
partners Tesia Brooks 
and Genesis Tuazon 
inspire confidence with 
knowledge and planning.

Empathy & 
Expertise

{  brooks financial sPecializes 
in holistic Planning  }

By Holli Moncrieff

PHOTO By PHIL HOSSACK
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Louise Blanchard, Birch Wellness Center

Blanchard created 
a one-stop wellness 
centre to offer a 
variety of services 
under one roof.

All is 
Wellness

{  one-stoP Practice feels  
like hoMe  }

By Nancy Boomer

amid the bustle of downtown Winnipeg, Louise Blanchard 

has created a tranquil oasis for people seeking wellness, 

and for a team of professionals dedicated to helping them 

achieve it. 

A long-time therapist in private practice, Blanchard was at a turning 

point in her career when she developed a unique service delivery 

concept that would become the Birch Wellness Center. 

“I was working with a psychologist at the time who was winding 

down her practice, so I was wondering what would be the next 

step for me,” she says. “That’s when I got the idea for a multi-

disciplinary private practice. There is nothing like it in Manitoba, 

hardly anything like it in Canada and it has become a real movement 

in the U.S. It completely makes sense. It’s a one-stop shop.”

The practice brings a comprehensive team of independent, private 

practitioners all under one roof, in a beautifully-appointed, turn-

of-the-century heritage home with an inviting front courtyard and 

welcoming ambience.

Fee-for-service options include clinical psychology, psychotherapy, 

clinical social work, psychiatry, nutrition consulting, occupational 

therapy, marriage and family therapy, play therapy, naturopathic 

medicine and massage therapy. The services are covered by several 

major group insurance plans, such as Blue Cross and Great-

West Life. 

Blanchard has created a working atmosphere that both encourages 

professional collaboration for the team and provides a calming 

environment for clients. The centre’s name was inspired by the 

naturally resilient birch tree, thematically reflected in artwork and 

other design elements throughout the house. 

“I believe that people are complex, so there is no one method that 

is likely to effectively deal with the variety of needs they face, such 

as those working through trauma or coping with mental health 

issues,” Blanchard says. 

“I knew it would be beneficial to my clients to be able to provide a 

central, one-stop shop in the downtown area where clients could 

easily access our services from all points in the city. That was 

the vision.”

Blanchard worked with the Women’s Enterprise Centre to do 

market research and develop a business plan. She says her husband 

— transformational and organizational management consultant 

Tom Klos — has been vital to guiding the venture from the start. 

The Birch Wellness Center opened on May 1, 2013 and today, 23 

professionals offer wellness services under one umbrella, with 

the advantage of a complete professional infrastructure, including 

administrative support and stationery. 

“For clients, it’s ideal because everything is here,” Blanchard says. 

“We collaborate, we consult and we refer within, so it is not that 

we are all just a group of professionals working out of the same 

office. It really is a connected and collaborative process – a definite 

team approach.”

The success of that approach has led to renovations of the house’s 

lower level to accommodate the growth of individual practices, 

as well as space for activities such as group meetings, yoga 

and meditation. 

“A clinical setting is hard for some people, so we wanted this to be 

a place where people would want to come,” she says. “That’s the 

feedback we are getting from people coming into the building — it 

feels kind of like home.” •

PHOTO By DARCy FINLEy
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The Real MacKay
{  guess What? the forks is her faVourite Place too  }

By Jim Timlick

Clare MacKay, The Forks North Portage Partnership

With the exception of her family, there are few things in 

this world Clare MacKay loves more than travelling.

The vice-president of corporate and community 

initiatives for The Forks North Portage Partnership has travelled 

extensively and has an unbridled enthusiasm for exploring 

new places. 

Still, there’s no place she would rather be than Winnipeg, even 

when career opportunities might have beckoned her elsewhere.

“I didn’t want to live in Toronto. My husband and I and our children 

have a very good life here in Winnipeg,” she says.

“I didn’t feel like I need to move elsewhere to create those 

opportunities. I love Winnipeg. We can afford a nice house and 

have a lifestyle that is fantastic with wide-open spaces and a 

vibrant arts and culture scene.”

MacKay oversees marketing and operations for The Forks North 

Portage including The Forks Market and the Target Zero recycling 

and waste reduction initiative.

She began her career at The Forks as manager of marketing and 

communications, a job she held for nine years before moving into 

her current role in 2014. While she admits she had a lot to learn in 

the beginning, especially about the North Portage neighbourhood, 

she can’t imagine any other job she’d rather have.

“The Forks is like a micro city. We mow our own grass. We work to 

be financially self sufficient. We do all kinds of fun programming,” 

she says.

“We act as sort of a catalyst. That’s what makes my job exciting; it’s 

different every day. It also has an impact in the community and on 

the community. More than four million people come to The Forks 

every year and they all come for different reasons.”

MacKay took a rather circuitous route to get there. After 

graduating from university with a degree in criminology, she 

planned to become a lawyer, but quickly realized a career as 

a legal eagle wasn’t for her. At about the same time, two 

women she worked with at a restaurant mentioned they 

were enrolled in the Creative Communications program 

at Red River College. 

MacKay decided to follow suit. Although she 

majored in public relations, she worked in 

advertising following graduation 

from RRC. She spent five years at 

Clark Communications, a boutique 

advertising firm, and helped the 

agency win a pair of Signature Awards. She later honed her public 

relations skills with The Fairmont Winnipeg and IQON Financial.

When she’s not on the job, MacKay enjoys spending time with her 

husband Gord and their two children, Quinn and Mahri. She is also 

devoted to giving back to the community. 

She’s a past president of the Manitoba 

Chapter of the Canadian Public     

Relations Society and has sat on 

numerous charitable boards,  

including the St. Mary’s Academy 

Foundation. She was on the 

2014 JUNO Awards marketing  

committee, and co-chairs the 

2015 Grey Cup and 2017 Canada 

Summer Games Marketing  

Committees. 

“I just can’t say no to anyone,” 

she laughs. “I derive a great 

sense of satisfaction from 

working on different 

projects. I like doing things 

that help my city and 

raise the profile 

of Winnipeg.” •

MacKay at The Forks — there’s no place 
she would rather be.  PHOTO By DARCy FINLEy



Kim Ulmer, RBC’s Regional 
President for Manitoba, 
Saskatchewan & 
Northwestern Ontario
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I’m 
excited to 
help other 
women 
forge their 
futures.”
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People are inspired to meet challenges and achieve goals 

when they have leaders they can trust. As RBC’s Regional 

President for Manitoba, Saskatchewan & Northwestern 

Ontario, Kim Ulmer embraces the kind of authenticity and 

transparency that engenders that trust.

“There’s a famous saying that I think is so relevant: Be yourself 

because everyone else is taken,” she says.

Every role in her life — businesswoman, partner, daughter, 

sister and mother — influences and intersects with the others, 

but Ulmer says they all have something in common.

“For me it’s really about passion; passion for the people around 

me, passion for the challenges in front of me,” she says.

“My higher purpose is helping others dream really big and 

achieve those dreams.”

Ulmer, who lives in Winnipeg with her husband, Garnell, and 

their son, Lucas, found her passion early, as a student working 

part-time at RBC in Regina. She’s been with the company for 

26 years. Since earning an MBA from Dalhousie University, 

she’s held progressively senior roles at the local, regional and 

national  levels. 

“It’s been an incredible journey!” she says.

“I have the privilege to lead a very talented and vibrant  

workforce of over 2,600 employees who do their best 

through partnering to meet the needs and expectations of all 

our clients.”

There are three key factors that keep her constantly engaged 

in her work. The first is helping clients and the community 

identify and achieve their goals. The second is her commitment 

to developing financial literacy in the community. The third is 

the speed of industry change through digitization.

“It’s really transforming the whole financial experience in terms 

of how clients access and integrate the goods and services they 

want and need.”

Her banking roots run deep. Family members in the industry and 

other key mentors have had a profound impact on her career.

“Mentorship is really critical,” she says.

“What has impacted me the most is not only how these individuals 

talked about their values, but how I witnessed first-hand how 

they lived them every day at work in their communities. That’s 

a value that I hold onto and look to replicate.”

Ulmer says it’s critical to leverage the mentor as a mirror and 

to accept feedback as a gift that helps you grow and develop. 

She also recognizes that being a woman in a key leadership role 

affords her the opportunity to pay it forward.

“I’m excited to help other women forge their futures, and 

what I learned from other female mentors is that it’s about 

fostering an environment that embraces gender equality as 

well as empowering women to be in a position that confidently 

showcases their strengths, and to boldly ask for what they want 

or what they need and then go after it.”

But Ulmer says it’s important to recognize that diversity has 

many dimensions, and gender is just one of them.

“It’s also about the power that diversity has in our community 

and I have a direct responsibility for and accountability to lead 

in that spirit.”

She says everyone shares the responsibility for championing 

diversity, a key value at RBC. Part of that responsibility is 

demonstrated through advocacy and bold leadership.

“I work to determine how we can be there with our clients, our 

shareholders, and our communities and employees, and show 

our unwavering commitment through the full engagement and 

the full activation of the breadth of our whole team.”

In practical terms, that means discovering ways to move toward 

goal achievement with meaningful care for both colleagues and 

community. One way that is expressed is in company-supported 

volunteerism. Ulmer is active in a number of initiatives in her 

community, including Junior Achievement, which is especially 

close to her heart.

“Junior Achievement promotes financial literacy, work 

readiness and entrepreneurship and I have a passion in all three 

of those areas,” she says.

“My goal for the future would be when we ask the next 

generation, ‘What do you want to be when you grow up?’ I 

would love to hear, ‘I want to be a business owner. I want to be 

an entrepreneur. I want to pursue my dreams.’ ”

Ulmer believes that the right to conduct business and achieve 

customer loyalty is something that needs to be earned each and 

every day.

“I aspire every day to be that strategic leader, to be that coach 

who challenges others to be bold and find that opportunity,” 

she says.

“When I reflect back on 26 years — 24 of those spent right here 

on the Prairies — and look to the next 26 years, for me the best 

piece I would leave anyone with is enjoy the journey; enjoy 

the journey as a business person and a professional; enjoy the 

journey as a mom; enjoy the journey in how you contribute 

back to your community.

“Be where your hands are. Be in the moment and celebrate 

and re-carve your path every day in what you want 

to accomplish.” •

Paying it Forward
{  rbc’s kiM ulMer helPs others achieVe their dreaMs  }

By Wendy King

Kim Ulmer, RBC’s Regional President for Manitoba, Saskatchewan & Northwestern Ontario
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for the better part of three decades, Barbara Bowes has been 

teaching Manitoba companies and organizations about the 

importance of effective human resource management.

While she has garnered plenty of acclaim for her work, HR wasn’t 

her first choice when she was mulling over career possibilities as a 

teenager in Sioux Lookout, Ont. Initially, she decided to follow in 

the footsteps of her uncle Jack and pursue a career as a teacher.

Although her work in the classroom was rewarding, it left Bowes 

feeling unfulfilled. Fortunately, an extracurricular role revealed a 

passion for dealing with personnel issues.

“Every time there was a problem in a school my superintendent 

would ask if I’d go over there (and fix it), and I’d say sure even 

though I wasn’t smart enough to ask what the problem was,” she 

says, laughing. “It was always interpersonal conflict between 

teachers and I was able to help build a team very quickly.

“That’s when I was guided into human resource management. It 

was like pulling a blind up and letting the light in. It was like 

‘Oh my gawd, this is what I’ve been doing but didn’t know 

what to call it.’ Once I identified that, I was able to steer my 

career that way.”

Bowes has since established herself as one of Manitoba’s 

preeminent authorities on HR matters. 

As president of the Legacy Bowes Group, she is one of the 

most in-demand experts in the province and has shared her 

experience with everyone from Fortune 500 companies to not-

for-profit organizations. Bowes is often the first person 

companies call when they are looking to fill a 

senior leadership position. She is also well-

known for her popular Working World 

column in the careers section of the 

Winnipeg Free Press and is a highly 

sought-after public speaker.

“I love what I do. A lot of what 

I do is helping people fix 

problems. People call 

me when they’re in 

a crisis or they have 

a problem and don’t 

know how to fix it,” 

she says.

“I show them how to 

fix things. That’s what I 

enjoy most of all, being able to develop an (environment) so they 

can look after the problem themselves. You are always helping and 

that’s where I get a really strong sense of accomplishment — when 

I see someone just soar after they’ve taken your advice.”

Bowes says the key to effective HR management is providing clear 

and easy-to-understand job descriptions and policies so workers 

know what is expected of them.

While many companies still have some work to do in that regard, 

Bowes is amazed by the advancements that have been made in the 

field in the past 20 years.

“Today, you’ll see companies with as little as 50 people having an 

HR manager, whereas 15 years ago you might have 400 people and 

they still didn’t have a human resources manager,” she says. “The 

value of the profession has really grown and I’m proud to have 

been a part of that.”

Despite her often hectic schedule, 

Bowes still manages to find time for a 

rewarding life outside of work. She 

has volunteered as a coordinator 

and editor for several book projects, 

including two focusing on aboriginal 

women. And she loves studying 

her family genealogy and spending 

time with the next generation – her 

four grandchildren.  •

Head of the HR Class
{  you can bring all your Personnel ProbleMs to barbara boWes  }

By Jim Timlick

Bowes loves to see 
clients excel on the 

strength of her 
advice.

Barbara Bowes, President of the Legacy Bowes Group

PHOTO By DARCy FINLEy
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MP Joyce Bateman, Winnipeg South Centre

Bateman says you have to take risks. When opportunity 
knocks, open the door and follow your dreams.

PHOTO By DARCy FINLEy

Joyce Bateman doesn’t believe in obstacles. The Member of 

Parliament for Winnipeg South Centre isn’t content to just 

dream big — she’s all about seizing the day. 

She did just that right after high school, when she scraped up the 

nerve to audition for the symphony in London, Ont. 

“I was very serious about playing the viola — I was in a string 

quartet with Gwen Hoebig (Winnipeg Symphony Orchestra 

concertmaster),” she recalls. “Believing in myself enough to take 

that audition is one thing I’m very proud of. I got in and it changed 

everything. I was able to pay for my university education.”

A chartered accountant since 1981, Bateman took another leap 

when she began her political life. When an issue arose at her son’s 

school, she became an advocate for parents and students. She 

talked to teachers, trustees and the school division superintendent 

until the matter was resolved. Five months later, the other 

parents remembered her leadership and asked her to run for 

school trustee.

“I’d never considered politics once in my life. Like so many things 

in life, it was a wonderful accident,” she says.

The timing wasn’t perfect. She had two small children at the time, 

but Bateman was open to new possibilities. 

“Women have to be willing to take chances. You don’t always get a 

second chance to follow your dreams in life if you don’t do it when 

you first get the opportunity,” she says.

“I had 10 and a half fabulous years as a trustee. It’s wonderful when 

you feel you can make a difference and help people.”

She’s continued to make a difference as an MP, serving on several 

parliamentary committees. One of her first actions on the Standing 

Committee on the Status of Women was to support a bill that 

gave aboriginal women living on-reserve the right to matrimonial 

property. Before this new law, women could be kicked out of 

their own homes. Many ended up in Winnipeg with their children, 

struggling to survive, and too many live in extreme poverty.

“I was incredulous that aboriginal women did not have matrimonial 

property rights in the event of a marriage breakdown. They have to 

have equal rights because they’re Canadians,” Bateman says. “This 

is a piece of legislation that’s going to matter in the years to come. 

Financial security is the basis for a lot of other security — we can’t 

build a house without a foundation.”

Bateman encourages other women to pursue leadership roles — 

corporate boards that include female members perform better 

financially. But it’s important for women to have their voices heard 

in all areas, and to make their own rules. 

If there’s one piece of advice she’d offer to all women, it’s to 

speak up.

“Men will just speak up, but a lot of the time women will hold 

back,” she says.

“I hope my daughter knows she gets to choose what she wants 

to do and study. Women make the best welders, but do they 

enrol? Sometimes we make our own barriers, so let’s stop 

making them.”  •

A Woman  
of Action

{  MP Joyce bateMan seizes 
the MoMent  }

By Holli Moncrieff

Head of the HR Class
{  you can bring all your Personnel ProbleMs to barbara boWes  }

By Jim Timlick
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Tanice Dandeneau, Chestnut Lane Boutique

tanice Dandeneau is the owner of Chestnut Lane 

Boutique on Academy Road, an expertly curated 

boutique of designer collections from across 

North America. 

Most unique, however, is her personalized approach to 

working with her clients. 

“At the heart of it all is our personal approach to service. This 

has been the guiding principal of the store since I opened 18 

years ago in Stonewall,” she says. 

By keeping clients’ tastes and preferences on file, she can 

send photos of new arrivals, arrange personal shopping 

appointments, and can thoughtfully assemble selections 

from which you can choose.  

“Over time, we build a bond of trust with each client, helping 

her to develop her personal style, advising her on additions 

to her wardrobe and making sure she feels confident in every 

circumstance and occasion,” Tanice says. 

“Our role as women’s clothing advisers is to guide women 

toward pieces that best represent them.” 

Tanice opened her boutique in Stonewall in 1997, and moved 

the business to Winnipeg 12 years ago. Today Chestnut Lane 

boasts loyal clientele from across the country. Tanice travels 

throughout Canada and the United States to hand select 

leading-edge fashion collections based on her clients’ tastes 

and styles. 

The boutique carries premier fashions and accessories for 

career, leisure and special occasions. Many of the lines are 

exclusive to Chestnut Lane — BRAX, Des Petits Hauts, Tommy 

Bahama, Iris Setlakwe, Ecru, Splendid, Adriano Goldschmied 

denim and Dyrberg/Kern jewelry, and Steilmann, to name just 

a few.

“We work hard to ensure that our clients have a positive and 

memorable experience at Chestnut Lane Boutique.”  •

The 
Personal 

Touch
{  chestnut lane 

boutique oWner is exPert 

fashion guide  }

PHOTO By DARCy FINLEy

Entrepreneur Tanice Dandeneau helps clients 
develop personal style.
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Tanice Dandeneau, Chestnut Lane Boutique

it took real bravado to leave the family farm in Souris at 18, move to a country where she didn’t 

speak the language and make the leap into a foreign culture.

But premiere event planner Marnie Strath thrived on the challenge, and she came home armed with 

a resourcefulness that enabled her to confidently adapt to a variety of corporate cultures as she travelled 

along her career path. All these years later, she is still adapting.

“I think that because I have done and been so many things in my career, it gives me a much broader scope 

when it comes to organizing events,” says Strath, 61.

She takes care of myriad details, ensuring everything runs smoothly and within the budget, all while 

achieving the intended goals of each unique event.

“In so many cases, people think they can do it internally, but you really do need to have somebody who 

is more of an expert, who can actually take the budget and cut the costs or raise the additional funds to 

cover those costs, including the cost of an event planner,” she says.

Her natural love of networking was a key part of her former job as director of marketing 

for the Winnipeg Free Press, from which she retired, and the many professional 

relationships she has nurtured over the years make it possible for her to provide each 

client with the specific goods and services they need.

“I think people trust me, so I have a great database of people I’ve worked with in 

the past,” she says.

Strath is a veritable jack-of-all-trades when it comes to running an event and 

she can do it all, from financing and ticket sales to décor. She sometimes 

works into the wee hours, finalizing the program and table seating, preparing 

signage, picking up auction prizes and so on.

“The most important role of an event planner is never losing sight of the 

big picture and seeing everything as a final product rather than the sum 

of the parts.”

Those skills lend themselves to charity golf tournaments, party planning, 

corporate luncheons and gala dinners for business and/or social 

milestones. The St. Boniface Hospital Foundation’s International 

Award dinner, which honoured children’s champion NBA MVP Steve 

Nash, is among the high-profile charitable events she’s executed. 

“They were delighted to discover that having me as an event 

planner was affordable because I was able to help them achieve an 

improved bottom line by managing their expenses,” says Strath.

Charity work gives her the satisfaction of knowing her efforts 

benefit the many fine organizations that are doing such wonderful 

work on behalf of so many people in the community. Her own work 

has been recognized with a YM/YWCA Woman of Distinction Award.

“I’m a consummate volunteer and I’ve always been very active in many 

charitable organizations such as Special Olympics, the Winnipeg Football Club, 

Field of Dreams for the Goldeyes, and others,” she says.

“I really enjoy the work and the good feeling knowing that a charity has made a 

significant amount of money or has increased community awareness because of 

an event that I’ve managed.”  •

Prepared for Success 
{  exPerience giVes eVent Planner an edge  }

By Wendy King

Event Planner Marnie Strath

PHOTO By 
DARCy FINLEy



The Perfect Fit 
{  brabar oWner builds on solid foundation  }

By Shel Zolkewich

Crystal Adamson, owner of BraBar & Panterie 

Women come in all shapes and sizes, and the goal at The 

BraBar & Panterie is to make them all comfortable, in 

a bra that fits and feels great. 

Crystal Adamson began working part time at the St. Boniface shop 

when she was just 14. As the new owner of the business, she plans 

to build on the excellent foundation created by the original owner, 

her aunt Sharon. 

After graduating university with a bachelor of commerce degree, 

Adamson worked in public practice and continued her education, 

completing her Chartered Accountant (CA) designation in 2010. 

But it wasn’t long before the The BraBar was beckoning. 

“When Sharon decided she wanted to retire, we made a plan for 

me to return. As soon as I came back, there was no doubt that this 

is what I was supposed to do,” Adamson says. “I love that I get 

to work on the business side and apply my knowledge and skills 

as a CA, but am also able to work in the store, interacting with 

customers and helping women.”

The BraBar, with St. Boniface and Kenaston Boulevard locations, 

specializes in bra fittings. Each woman who enters the shop has 

the benefit of a personal fitter who can help her look and feel 

her best. 

“Your bra fitter is your personal shopper, eliminating the frustration 

most women experience when bra shopping,” Adamson says.

“We listen to our customers’ needs and then select items based 

on their preference and what will fit. We carry a wide selection of 

styles, whether a woman is looking for a good basic bra, something 

sexy or a great sports bra,” she says. “We also carry post-surgical 

and mastectomy products and are one of the approved retailers for 

the CancerCare breast prosthesis program.”

Building on her aunt’s success, Adamson wants to see the 

company grow. 

“Sharon did an amazing job building a business from the ground 

up, and her focus on bra fitting and customer service is why 

The BraBar has a great reputation and has been so successful,” 

she says. “Today’s customer wants choice and when they come 

bra shopping they want to leave with items that day. As a result, 

we have increased our inventory significantly. We have the best 

selection we’ve ever had and really try to have lots of options 

regardless of a woman’s size, age or style preferences.”

In July, the St. Boniface store will move to a new location on 

Provencher Boulevard. 

“We were at a crossroads with our Des Meurons location because 

it was time to update the store and we weren’t using our space 

effectively. I love St. Boniface and really wanted to stay in the area. 

There are so many great businesses on Provencher 

and the atmosphere is well suited for 

boutique stores like The BraBar,” 

she says.

Adamson plans to introduce 

swimwear at the new 

Provencher store. 

“Just like a bra, a  

swimsuit that fits can 

be very difficult to 

find,” she says. “Over 

the past several 

years there have 

been more and 

more manufacturers 

designing cup-sized 

swimwear. Most of 

the bra brands 

we carry offer 

swimwear 

lines too.”  •
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Adamson’s aunt Sharon founded the store. 
PHOTO By 
DARCy FINLEy
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Cornell Creme’s Lisa Dyck

she didn’t know it 30 years ago, but packing orders in a retail 

distribution centre as a teen helped prepare Lisa Dyck for 

her role as Manitoba’s queen of premium ice cream. Along 

with business experience running Cornell Dairy farm with her 

husband, William, for more than 20 years, she picked up valuable 

skills at a variety of other jobs on her journey.

“All my jobs in my previous life prepared me for this moment,” 

Dyck says. “You may think, ‘Why am I doing this job?’ when you’re 

younger, but it kind of just preps you for your future.”

Her future arrived in the form of an ice-cream maker her family gave 

her as a gift in the summer of 2012. The results were so sublime 

that six months later, Dyck had incorporated Cornell Creme, 

and in 2013, she and William became Manitoba’s first producer-

processors through a Dairy Farmers of Manitoba program.

The same natural ingredients that wowed her family go into Cornell 

Creme ice cream today, including milk direct from their farm.

“There’s a lot of care that goes into it, from feeding our cows at 

the beginning, milking those cows, taking care of those cows. 

Every day my husband goes out there and takes care of his pets,” 

she says.

“And the product delivered to the store, to the consumer — there’s 

just a lot of care that goes into that and a lot of thought.”

While original flavours like Malty Pale Ale and Velvety Chocolate 

Truffle were a hit, Dyck had to win over fans one taste bud at a 

time, handing out samples and gaining a word-of-mouth following. 

Stores that initially turned her down were soon begging to stock 

her ice cream because customers demanded it.

Keeping up with that demand is a challenge. Dyck produces less 

than 2,000 litres each month at the University of Manitoba’s Dairy 

Pilot Plant. She hopes to triple production in 2015, following a 

move to Notre Dame Creamery, so she can provide a consistent 

supply to her retail and restaurant clients. Margins are slim, but 

profits have never been her top priority. 

“For us, it was important just to make sure that there’s education 

about where your food comes from and bring awareness back to 

agriculture and the farm,” she says. 

“I knew there was a huge gap starting between the urban and rural. 

I mean there’s only 306 dairy farmers left in Manitoba — 20 years 

ago there were 2,500.”

Her new role has given her a higher profile, and Dyck has embraced 

the chance to make a difference in the community, taking part in 

Open Farm Day, many charitable events, and supporting other 

food producers and entrepreneurs.

When she was very young, Dyck says she passed up the 

opportunity when a local dentist for whom she worked offered to 

pay for schooling to become a dental hygienist. She just knew her 

life was going to take a different path, and now she advises other 

entrepreneurs to trust their inner voice.

“It may not make sense at the time, but it will eventually make 

sense to you.”  • 

The Cornell Creme Bike rolled out with 
fresh ice cream last summer.
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From Cow  
to Cone

{  connecting foodies  
to the farM  }

By Pat St. Germain
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Balmoral Hall School

according to Greek philosopher Aristotle, “Educating 

the mind without educating the heart is no education at 

all.” Established in 1901, Balmoral Hall School remains 

committed to advancing girls’ education. 

Through times of change — war and peace, poverty and plenty, 

fear and hope — educators at the girls’ university preparatory 

school have continued to inspire students to excel, to reach, and 

to lead. How? They teach their students to love learning.

“Conversations with educators lead me to the same conclusions 

time after time,” says Head of School Joanne Kamins. “What we 

offer as a school, as a community, and as a network is unique. It 

always has been, and it always will be.”

Debate and public speaking teacher Carissa Nikkel agrees; at 31, 

she has spent more than half of her life in Balmoral Hall School 

classrooms. After graduating as a “lifer” in 2002, Nikkel pursued 

a Bachelor of Science, a Bachelor of Education, and a Post-

Baccalaureate in Education at University of Winnipeg. In 2011, 

she joined the faculty of her alma mater. She travelled to Ottawa 

in November 2013 as a member of Manitoba’s delegation for a 

Teachers Institute on Canadian Parliamentary Democracy hosted 

by Parliament of Canada. An accomplished competitive debater, 

Nikkel volunteered as a debate and public speaking coach for 

three years.

As of 2014, she teaches debate and public speaking full-time, 

enthusiastically sharing her expertise with students, as she 

remains their coach, as well.

“I have an exciting opportunity to explain the functions of 

Parliament in terms of the public impact of decisions made by 

our representatives,” says Nikkel. “Through experience, I am able 

to support students’ learning in various ways. I try to motivate 

them to be lifelong learners, and I encourage their development 

as humanitarians.”

A humanitarian, herself, Nikkel has mentored Ukrainian dancers, 

advocated for those affected by type 1 diabetes, and chaired 

Winnipeg’s Terry Fox Run at Assiniboine Park, along with other 

volunteer commitments.

“As educators, we eat, sleep, and breathe our jobs because teaching 

is our passion,” she adds. 

“At Balmoral Hall School, we encourage our students to have that 

same passion for learning.” •

Leaders of Tomorrow 
{  girls share loVe of learning at balMoral hall  }

Balmoral Hall School debate and public speaking teacher Carissa Nikkel leads a discussion.
PHOTO By DARCy FINLEy 



Staying on Pointe
{  Marketing the royal WinniPeg ballet  }

By Pat St. Germain

larah Luna leaped at the opportunity to join the Royal 

Winnipeg Ballet as marketing and communications 

director in June 2013.

“It was a perfect fit for me because I’ve always been a ballet fan,” 

she says.

The 75-year-old company is finding a new footing in the social 

media age, and Luna brought fresh ideas for nurturing connections 

and creating deeper engagement with audiences. 

One of her primary goals is to convey to new generations the 

RWB’s values and mission — as an advocate for art as a vehicle for 

social change that maintains a tradition of excellence in teaching, 

performing and creating outstanding dance.

She works with artistic director André Lewis and executive director 

Jeff Herd to plan new seasons, blending classics with audience 

favourites and dynamic new works such as Going Home Star — 

Truth and Reconciliation, which opened the 2014-15 season.

Under Luna’s leadership, the marketing and box office team 

launched Pay What You Can Thursday and the Access Pointe 

program, which offers $30 tickets for ages 30 and under — and 

which has attracted more than 1,100 members 

since the fall of 2013.

“I think Winnipeg is falling in love with  

the RWB all over again. There’s this 

different excitement that we’ve been 

feeling this whole entire season. It 

started with Going Home Star, which is 

such a profound work.”

Luna developed multi-faceted  

promotional and media campaigns for  

the ballet, which is based on a story by 

Joseph Boyden and inspired by the stories 

of residential school survivors. Working 

with the Truth and Reconciliation 

Commission (TRC) and guided by 

Tina Keeper, she initiated cultural 

awareness training for RWB 

staff and dancers, and outreach 

activities with inclusive student 

matinee programs. 

“This ballet and the collaboration that 

surrounded it represent something 

much greater than the work itself; it is 

an artistic expression of the movement 

towards a greater understanding of this 

part of our Canadian history,” she says.

Going Home Star was a life-changing experience. She spoke with 

survivors and the marketing team arranged for many to receive 

tickets to the ballet. And she pored over moving photographs from 

the TRC, many of which were included in lobby displays, along 

with an exhibition created by the Legacy of Hope Foundation and 

an expression of reconciliation presented in TRC’s Edmonton 

convention — ballet slippers intertwined with a small pair of 

moccasins in a glass box. 

The RWB is taking Going Home Star on tour, starting in Ottawa in 

January. Its 2015-16 season will also feature classical ballet Giselle, 

the swinging Val Caniparoli’s A Cinderella Story and perennial 

holiday hit Nutcracker. 

For children, Nutcracker is often an introduction to the world of 

ballet, and Luna wants to maintain that connection throughout the 

audience’s life. 

She and her husband, Gary, have two children in ballet, so working 

with the RWB School’s Recreational Division is a natural. And she’s 

highlighting the company’s interconnectivity with the Professional 

Division, making performances part of the subscription package 

for the first time during the 75th anniversary season. 

Luna points out that past students include retired principal 

dancers Tara Birtwhistle and Vanessa Lawson, who are now 

RWB School ballet masters.  

“It’s so fulfilling to be working at the RWB. I’m 

surrounded by creative and passionate 

individuals who are all dedicated to seeing 

RWB grow beyond its 75 years.” •

Lifelong ballet fan 
Luna found a perfect 

fit with the RWB.
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Larah Luna, Marketing & Communications Director at Royal Winnipeg Ballet
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